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with an accompanying text.
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Photojournalists must be transparent about their working methods.  
They are welcome to take a position in their photographs, 
 but they must report precisely and honestly. This is the only way 
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Good photojournalism is not so much about photography  
as it is about the ability to tell a story that moves the recipient  
– surprising stories, emotional stories, gruesome stories, tough,  
uplifting and always essential stories.. 
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